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Video Brief Checklist


Firstly a quick insight into what you’re after…

What do you need?
Why do you need it?

When do you need it by?

Describe the main Audience (and anyone else it might be played for)

Any other deadlines that will affect the project’s development?

Viewing Environment/ Method of Delivery 

How will the video be presented to them- DVD, Web site, big screen and in what situation will they watch it- at a conference, tradeshow, in their office? How many in the audience at one time?:

A bit more detail…

What ONE main message do you want the audience to get- what do you want them to know, feel, or do after watching the video?

What secondary (hidden) messages do you think should be covered to support/ illustrate this message?

What is the audience’s current attitude to/ knowledge of the topic?

Define the desired change in their attitude as a result of this piece of communication?

What will this video convey or show that isn’t being conveyed/shown using your current communication methods?

Any other issues that will affect the production of the video? 

Where might it be recorded (shot) if required? 

What are we saying?

In a single sentence sum up what you want to say.

Bullet point no more than 5 key messages.
What absolutely positively has to be included?
Do you feel comfortable with the professional use of humour as a communication device in this case?
Anything you don’t want to see? An approach you like, or don’t want to use? 

The “B” word... Budget

A word about budget.. We all have them, and we all have to work to them. If you were building a house, an important part of your brief would be to say how much you were planning on spending. If you didn’t then you may find yourself with a proposal for the unaffordable. It’s the same for any video program. 

If you can indicate what you’d be inclined to spend, then we can start designing a program that’s going appeal to your pocket as well as your audience. If you’re not sure how much to allow we’d be happy to have an informal chat with you about your needs and your budgets. No obligation. 

But have a go.

What range did you have in mind?






